斯坦福项目课程列表

同学们选课时请注意每门课程上课时间，避免上课时间重复。

以下课程列表，是学校提供课程的简要信息，以如下形式呈现：课程代码-课程名字（占学分，时间长度，具体上课日期，学分费用）如（COM 39 A — Accent Reduction for Non-Native Speakers of English（1学分，5周，1.13-2.10，235刀）。下方课程斯坦福大学都会出成绩单，用黄色标示的课程在成绩单上会显示所占学分数，未用黄色标识的课程，有成绩会显示在成绩单上，但不占学分。往期同学都会根据自己兴趣，选择2-3门学分课程以及1门不占学分的课程，同时有选择地免费旁听其他课程。

学期结束后的几周内，同学们可以要求斯坦福大学免费寄送成绩单至国内，或在申请研究生时寄送成绩单至向往的大学，申请工作时作为教育背景补充材料提交给用人单位。成绩原件照片如下：
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RIPT PRINTED ON BACK





	周一
	
	
	
	

	周二
	BUS 132 — Building Strong Leadership in Nonprofit Organizations（1学分，5周，1,13-2.10，215刀）

	COM 39 A — Accent Reduction for Non-Native Speakers of English（1学分，5周，1,13-2.10，235刀）

	
	

	周三
	BUS 133 — Bring Quality and Discipline to Your Data: The Keys to Data Governance（1学分，5周，1.14-2.11,295刀）

	COM 39 B — Accent Reduction for Non-Native Speakers of English（1学分，5周，1.14-2.11,295刀）

	
	

	周四
	BUS 03 — Financial Planning（1学分，5周，1.15-2.12,295刀）

	BUS 216 — New Investment Strategies and Opportunities（1学分，5周，1.15-2.12,295刀）

	
	

	周五
	
	
	
	

	周六
	WSP 29 — The Science of Willpower and Change: An On-Campus Workshop（1.17,150刀）
WSP 19 — Negotiation Mastery: Achieving Outstanding Results and Relationships（1.24,250刀）

WSP 103 — Fiction Writing: Building a World in Six Easy Steps（1学分，1.24,1.31,235刀）WSP 102 — The Entrepreneurial Writer: How to Self-Publish a Book Using Today's New Media Tools（1.24,180刀）

WSP 103 — Fiction Writing: Building a World in Six Easy Steps

（1.24,1.31，235刀）


	WSP 125 — A3 Thinking: A Powerful Scientific Approach to Problem-Solving（2.7,245刀）

WSP 10 — Understanding Legal Issues Around Websites, Apps, and Social Media

（2.21,150刀）


	WSP 236 — Women Leaders: Mastering Influence, Authenticity, and Power（1学分，2.7，355刀）
WSP 06 — Excel Tips, Tricks, and Techniques

（2.21,180刀）
	WSP 44 — Critical Communication Skills in Negotiation（1.31，250刀）

WSP 217 — Improvisationally Speaking Workshop

（1.31,150刀）



	周日
	
	
	WSP 236 — Women Leaders: Mastering Influence, Authenticity, and Power（1学分，2.8,355刀）

	


每门课程的具体信息如下：

BUS 03 — Financial Planning, Part II
Quarter: Winter
Day(s): Thursdays
Time: 7:00—8:50 pm
Date(s): Jan 15—Feb 12
Duration: 5 weeks
Drop Deadline: Jan 28
Unit(s): 1
Tuition: $295
Status: Registration opens on 12/01/2014
The world of personal finance can appear highly complex, and we often willingly delegate control of this area of our lives to others, sometimes to total strangers. Using an entertaining, hands-on approach, this course demystifies that world and helps us to participate actively and wisely in shaping our own financial destiny. Topics in this course include investing in bonds and real estate, creative strategies for saving for college and retirement, and estate planning. Recent significant changes in these areas will also be discussed. We will meet the apocalyptic Four Horsemen of Financial Planning—taxes, inflation, risk, and administrative costs—and see what mischief each causes and how to minimize their impact.
Students may enroll in this course even if they have not taken Part I.
Christopher Canellos, Tax Director, Stanford; Lecturer, Stanford Graduate School of Business

Christopher Canellos has been a certified public accountant for more than three decades. He is a recipient of the Walter J. Gores Award for Excellence in Teaching, and has been a lecturer at the Stanford Graduate School of Business for more than twenty years. Canellos received an MBA from Stanford.

BUS 132 — Building Strong Leadership in Nonprofit Organizations
Quarter: Winter
Day(s): Tuesdays
Time: 7:00—8:50 pm
Date(s): Jan 13—Feb 10
Duration: 5 weeks
Drop Deadline: Jan 26
Unit(s): 1
Tuition: $215
Status: Registration opens on 12/01/2014
Additional Info: Non-refundable materials fee: $10
SERIES: THE FUNDAMENTALS OF LEADERSHIP

Series Overview: Leadership—it’s a skill that most of us need, at work and in life. In virtually every interaction and in every relationship, leadership is at play. Building a greater understanding of leadership can have significant benefits: You can be more successful in gaining the positive engagement of followers and, even when you are not in a leadership position, you can better appreciate the dynamics of a situation and facilitate progress toward common goals. 

Last year, we featured a year-long series called “Mastering Marketing”; this year the focus will be on leadership and management. Although it’s impossible to cover this topic in an exhaustive way, this series of courses will help you understand leadership and management skills from various important perspectives. Each course will give you practical insights that will be immediately applicable to your professional and personal life. This quarter, we call your attention to five offerings: “Leadership and the Enneagram: Become the Leader You Really Want to Be,” “The Creative Entrepreneur: Innovation Through Design Thinking,” “Women Leaders: Mastering Influence, Authenticity, and Power,” “Courageous Leadership,” and “Building Strong Leadership in Nonprofit Organizations.” While these courses build upon one another, each course can be taken independently as well. 

Winter Course: Building Strong Leadership in Nonprofit Organizations 

Effective leadership is essential for nonprofit organizations to succeed in their missions. In contrast to the business world, however, the nonprofit sector invests very little in the way of time or resources building leadership capacity in their organizations. Less than 1 percent of philanthropic dollars go to supporting leadership development. 

This course is designed to help nonprofit leaders and their supporters learn what works in developing and supporting effective leadership. We will look at skills building through executive coaching, board development, fund development, and other training that helps organizations develop effective leaders. We will hear from both funders and executive directors who have benefited from leadership development initiatives, and share secrets of what has worked and what hasn’t in such efforts. We will also share lessons from exceptional leaders on how to navigate challenges of leading their organizations. Finally, we will explore the evidence behind why investing in these efforts is essential to having impact in one’s work at an individual, an organizational, and a sector level. This course is designed for nonprofit leadership teams and their boards and will include interactive working exercises at each session.
Christine Sherry, Visiting Practitioner, Stanford Center on Philanthropy; Philanthropy Consultant

Christine Sherry works with high-impact foundations, donors, and nonprofits to help them achieve their strategic philanthropy goals. She was the founding executive director of The Philanthropy Workshop West at the Hewlett Foundation, where she worked with more than 100 high net-worth donors. She has also served on numerous nonprofit boards including the San Francisco Ballet. She received a JD from UC Berkeley.

BUS 133 — Bring Quality and Discipline to Your Data: The Keys to Data Governance
Quarter: Winter
Day(s): Wednesdays
Time: 7:00—8:50 pm
Date(s): Jan 14—Feb 11
Duration: 5 weeks
Drop Deadline: Jan 27
Unit(s): 1
Tuition: $295
Status: Registration opens on 12/01/2014
SERIES: INTELLIGENCE WITH DATA

Series Overview: In this three-quarter sequence, students will embark on a “data journey” and learn to master the key data techniques that will build expertise, confidence, and a vision for data projects. Successful data projects rely on a large array of competencies that these courses will explore. Fall’s course, “Tame Data to Drive Big Insight,” covered the cornerstones of data initiatives: systems, data, people, and processes. This Winter’s course, “Bring Quality and Discipline to Your Data: The Keys to Data Governance” will explore the pillars of data quality and the disciplines around data management. The series will conclude this Spring with “Ride the Big Data Wave and Make It Work for You.” From assembling the right technologies, to data wrangling, analytics, predictive analysis, and artificial intelligence, students will learn how to successfully apply these disciplines to their businesses. While these courses build upon one another, each course can be taken independently as well. 

Winter Course: Bring Quality and Discipline to Your Data: The Keys to Data Governance 

In the age of Big Data, the continuously increasing flow of data needs to be carefully managed. How do you design sustainable processes where information is safe, shared, and efficiently analyzed? How do you keep your data organized? How do you maintain consistency while connecting different information sources? With a comprehensive review of the myriad aspects of data governance, this course is a must for anyone engaged with information management. 

Each week, leaders in the discipline will share their expertise and experience, making this course a blend of theory and practice. We will review the complete toolset that data scientists, information managers, or business leaders will need to master in order to protect and grow their data assets. We will learn how to improve your information structure, using impactful advanced analytics or predictive models. By the end of the course, you will have learned how to sustainably drive the convergence of your data to support insight and decision making, and to provide 360 degree customer or product views to improve marketing and sales performance.
Gauthier Vasseur, Chief Operations Officer, Semarchy

Gauthier Vasseur leads the US and international development of Semarchy’s data integration, master data management, and data-quality solutions. Prior to joining Semarchy, Vasseur led the strategy and the design of business intelligence and performance management systems at TriNet. Earlier, he was the director of performance management at Google and the senior director of enterprise performance management strategy at Oracle. He received MBAs from Nantes University and EDHEC Business School.

BUS 216 — New Investment Strategies and Opportunities
Quarter: Winter
Day(s): Thursdays
Time: 7:00—8:50 pm
Date(s): Jan 15—Feb 12
Duration: 5 weeks
Drop Deadline: Jan 28
Unit(s): 1
Tuition: $295
Limit: 45
Status: Registration opens on 12/01/2014
How should investors adjust to massive central bank bond purchases, low interest rates, and uncertain markets? This course will explore recent changes and provide practical, implementable strategies and tools for investing, which students can then apply to further explore and more accurately evaluate investment options. We will address the following: What are the long-term investment cycles and how do they affect how I invest? What process do the best money managers use to pick investments? Can everyday investors participate in non-traditional assets, like currencies or gold? How have exchange traded funds (ETFs) and alternatives changed the investment landscape? 

Guest speakers will include Keith Hennessey, lecturer at the Stanford Graduate School of Business and former director of the White House National Economic Council, and C. Thomas Howard, professor emeritus, Daniels College of Business at the University of Denver and CEO of AthenaInvest. 

This course is designed for those either with or without knowledge of capital markets. Don’t come to class expecting to hear the same old conventional wisdom. Instead, plan to walk away with strategies for participating in today’s new investment environment.
This course may not be taken for a Letter Grade.
Matthew Armistead, Certified Financial Planner; Certified Investment Management Analyst

Matthew Armistead is the president of a registered investment advisory firm. He is a member of the Investment Management Consultants Association, and has taught wealth management courses at the University of San Diego, UC Davis, UC Berkeley, and Arizona State. Armistead also worked at Intel for nearly nine years and has traded futures and options for institutional accounts. He received an MS in industrial engineering from Stanford.

COM 39 A — Accent Reduction for Non-Native Speakers of English
Quarter: Winter
Day(s): Tuesdays
Time: 7:00—8:50 pm
Date(s): Jan 13—Feb 10
Duration: 5 weeks
Drop Deadline: Jan 26
Unit(s): 1
Tuition: $235
Limit: 28
Status: Registration opens on 12/01/2014
Additional Info: Please note: Section A and Section B of “Accent Reduction for Non-Native Speakers of English” cover the same content.
SERIES: PROFESSIONAL ENGLISH FOR NON-NATIVE SPEAKERS

Series Overview: The ability to communicate ideas effectively continually ranks at the top of the list of skills needed by business people, engineers, and other professionals. This series of advanced English courses gives non-native speakers the opportunity to identify and practice the essential speaking and writing skills needed in professional settings. 

Winter Course: Accent Reduction for Non-Native Speakers of English 

This course is designed for individuals who are already proficient in English, but who would benefit from the reduction of their foreign accent. It provides an approach to accent reduction that is systematic yet not overly technical. The course combines theory and practice. Key concepts are introduced and then applied to language-specific pronunciation issues, followed by practical exercises and feedback. Special emphasis is placed on practical exercises that will lead students to rapid and noticeable improvement in the classroom and will also serve as a guide for continued improvement after the course is over. Topics covered include a quick, basic, and useful introduction to where and how speech sounds are produced; individual sounds of American English in isolation, with close attention to typically problematic consonants and vowels; difficult combinations of sounds; word stress; intonation; and pronunciation differences between formal and casual speech.
Neil Jacobs, Professor of Germanic Languages and Literatures, Emeritus, Ohio State University

Neil Jacobs has taught courses and workshops on phonetics, phonology, and accent reduction, and has also studied and taught several languages. He received a PhD from Columbia University.
COM 39 B — Accent Reduction for Non-Native Speakers of English
Quarter: Winter
Day(s): Wednesdays
Time: 7:00—8:50 pm
Date(s): Jan 14—Feb 11
Duration: 5 weeks
Drop Deadline: Jan 27
Unit(s): 1
Tuition: $235
Limit: 28
Status: Registration opens on 12/01/2014
Additional Info: Please note: Section A and Section B of “Accent Reduction for Non-Native Speakers of English” cover the same content.
SERIES: PROFESSIONAL ENGLISH FOR NON-NATIVE SPEAKERS

Series Overview: The ability to communicate ideas effectively continually ranks at the top of the list of skills needed by business people, engineers, and other professionals. This series of advanced English courses gives non-native speakers the opportunity to identify and practice the essential speaking and writing skills needed in professional settings. 

Winter Course: Accent Reduction for Non-Native Speakers of English 

This course is designed for individuals who are already proficient in English, but who would benefit from the reduction of their foreign accent. It provides an approach to accent reduction that is systematic yet not overly technical. The course combines theory and practice. Key concepts are introduced and then applied to language-specific pronunciation issues, followed by practical exercises and feedback. Special emphasis is placed on practical exercises that will lead students to rapid and noticeable improvement in the classroom and will also serve as a guide for continued improvement after the course is over. Topics covered include a quick, basic, and useful introduction to where and how speech sounds are produced; individual sounds of American English in isolation, with close attention to typically problematic consonants and vowels; difficult combinations of sounds; word stress; intonation; and pronunciation differences between formal and casual speech.
Neil Jacobs, Professor of Germanic Languages and Literatures, Emeritus, Ohio State University

Neil Jacobs has taught courses and workshops on phonetics, phonology, and accent reduction, and has also studied and taught several languages. He received a PhD from Columbia University.
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WSP 125 — A3 Thinking: A Powerful Scientific Approach to Problem-Solving
Quarter: Winter
Day(s): Saturday
Time: 9:00 am—4:00 pm
Date(s): Feb 7
Duration: 1 day
Drop Deadline: Jan 31
Unit(s): 0
Tuition: $245
Status: Registration opens on 12/01/2014
Most people have suffered with companies that cannot effectively bridge gaps between desired and actual performance. These companies squander enormous amounts of time, money, and energy trying to fix a situation—and still nothing improves. The reason? Ineffective problem-solving processes. 

A3 Thinking is an antidote to this waste. Developed by Toyota, the A3 process is a powerful management tool that teaches clear thinking, engages people at all levels of the organization, and increases the likelihood that any proposed changes will actually be effective. Students will learn how to recognize and create effective A3 reports, and gain experience in the three basic roles of the A3 process (author, responder, and coach). By the end of the workshop, students will have completed A3s on a problem of their own, and taken the first steps toward a solution. This course is geared toward those who want to lead and manage their teams more effectively, and those who wish to improve their critical-thinking and problem-solving skills.
Due to its short format, this workshop may not be taken for Credit or a Letter Grade.
Dan Markovitz, President, Markovitz Consulting

Dan Markovitz helps companies improve individual and team performance. He is a faculty member at the Lean Enterprise Institute and a lecturer at the Fisher College of Business at Ohio State University. He received an MBA from Stanford, and received the Shingo Award for his book, A Factory of One.

WSP 19 — Negotiation Mastery: Achieving Outstanding Results and Relationships
Quarter: Winter
Day(s): Saturday
Time: 10:00 am—4:00 pm
Date(s): Jan 24
Duration: 1 day
Drop Deadline: Jan 17
Unit(s): 0
Tuition: $250
Limit: 24
Status: Registration opens on 12/01/2014
Negotiating well is critical to success in any field. We negotiate on a daily basis at work and home. Yet too often, people lacking strong negotiation skills damage relationships and reach suboptimal outcomes. This interactive workshop covers the fundamental principles for achieving excellent results in any negotiation, from colleagues and customers to friends and family members. In this workshop, we will explore the impact of trust, communication, and the balance between collaboration and assertiveness, as well as when to walk away in a negotiation. The workshop will incorporate a variety of activities, including simulations, role-playing, videos, and discussions, to create a highly engaging experience. Students will come away with practical tools and techniques for generating creative solutions in difficult situations.
Due to its short format, this workshop may not be taken for Credit or a Letter Grade.
Jessica Notini, Adjunct Professor of Negotiation and Mediation, Stanford Law School

Jessica Notini is a senior consultant with Accordence, teaches negotiation and mediation at the Stanford and UC Berkeley law schools, and leads many negotiation courses in California and internationally for private and public entities. She is a principal of Notini Mediation & Facilitation Services, a past chair of the California State Bar ADR (alternative dispute resolution) Committee, and a former president of the Association for Dispute Resolution of Northern California. She received a JD from the University of Michigan.

WSP 236 — Women Leaders: Mastering Influence, Authenticity, and Power
Quarter: Winter
Day(s): Sat/Sun
Time: 10:00 am—5:00 pm
Date(s): Feb 7—Feb 8
Duration: 2 days
Drop Deadline: Jan 31
Unit(s): 1
Tuition: $355
Limit: 24
Status: Registration opens on 12/01/2014
Additional Info: Non-refundable materials fee: $5
SERIES: THE FUNDAMENTALS OF LEADERSHIP

Series Overview: Leadership—it’s a skill that most of us need, at work and in life. In virtually every interaction and in every relationship, leadership is at play. Building a greater understanding of leadership can have significant benefits: You can be more successful in gaining the positive engagement of followers and, even when you are not in a leadership position, you can better appreciate the dynamics of a situation and facilitate progress toward common goals. 

Last year, we featured a year-long series called “Mastering Marketing”; this year the focus will be on leadership and management. Although it’s impossible to cover this topic in an exhaustive way, this series of courses will help you understand leadership and management skills from various important perspectives. Each course will give you practical insights that will be immediately applicable to your professional and personal life. This quarter, we call your attention to five offerings: “Leadership and the Enneagram: Become the Leader You Really Want to Be,” “The Creative Entrepreneur: Innovation Through Design Thinking,” “Women Leaders: Mastering Influence, Authenticity, and Power,” “Courageous Leadership,” and “Building Strong Leadership in Nonprofit Organizations.” While these courses build upon one another, each course can be taken independently as well. 

Winter Course: Women Leaders: Mastering Influence, Authenticity, and Power 

Women leaders face unique challenges. Although women hold more than 50 percent of middle management positions, only 4.2 percent of CEOs in Fortune 500 companies are women. Developing strong leadership skills, especially in the areas of resilience, influence, networking, self-promotion, and risk taking, will better equip women to address these challenges and thrive as leaders in the workplace. 

This highly interactive two-day workshop is designed to enable women to step into leadership roles and lead effectively. We will focus on finding the meaning that will inspire you in your career, and learning tools that will enable you to reframe obstacles and work toward solutions. You will enlist sponsorship and followership by building meaningful networks. And, you will develop a communication style to take ownership of your accomplishments. Utilizing a robust structure of lecture, role-play, experiential exercises, and coaching techniques, this course draws upon content from cutting-edge female leadership models.
Denise Rabius, Leadership Development Consultant

Denise Rabius designs and delivers women’s executive development programs for various organizations. She is an executive coach for the Organizational Behavior courses and the Executive Education program at the Stanford Graduate School of Business. She has more than twenty-five years of management experience, including senior management roles at Microsoft and Citibank. She received an MBA from Stanford.
Dikla Carmel-Hurwitz, Leadership Consultant and Executive Coach

Dikla Carmel-Hurwitz specializes in designing and delivering programs for high-performance leadership, with emphasis on female leadership. She facilitates Women’s Circles in high tech companies throughout the Bay Area. She is a group facilitator and executive coach for the Organizational Behavior courses and the Executive Education program at the Stanford Graduate School of Business.

WSP 44 — Critical Communication Skills in Negotiation
Quarter: Winter
Day(s): Saturday
Time: 10:00 am—4:00 pm
Date(s): Jan 31
Duration: 1 day
Drop Deadline: Jan 24
Unit(s): 0
Tuition: $250
Limit: 24
Status: Registration opens on 12/01/2014
Communication is at the heart of effective negotiation. The most skilled negotiators understand the importance of asking good questions, listening to discover key issues and interests, and observing, reflecting, and summarizing throughout the conversation in order to build relationships. They also understand how to frame issues collaboratively, share information persuasively, and balance assertion with listening and curious exploration. Finally, they are able to act as problem solvers, deliver difficult messages with diplomacy, and manage ineffective or potentially damaging communications by counterpart negotiators in ways that keep negotiations on a productive track. In this workshop, we will discuss, demonstrate, and practice all of these communication skills for enhanced negotiation conversations and meetings.
Due to its short format, this workshop may not be taken for Credit or a Letter Grade.
Jessica Notini, Adjunct Professor of Negotiation and Mediation, Stanford Law School

Jessica Notini is a senior consultant with Accordence, teaches negotiation and mediation at the Stanford and UC Berkeley law schools, and leads many negotiation courses in California and internationally for private and public entities. She is a principal of Notini Mediation & Facilitation Services, a past chair of the California State Bar ADR (alternative dispute resolution) Committee, and a former president of the Association for Dispute Resolution of Northern California. She received a JD from the University of Michigan.

WSP 46 — Building a Career of Meaning and Impact
Quarter: Winter
Day(s): Saturdays
Time: 10:00 am—4:00 pm
Date(s): Mar 7—Mar 14
Duration: 2 days
Drop Deadline: Feb 28
Unit(s): 1
Tuition: $295
Limit: 50
Status: Registration opens on 12/01/2014
You spend more than half of your life at work. And you want your time to matter and your work to make an impact—not just pay the bills. So, how do you do more of the activities that energize you? How can you develop a career that plays to your unique strengths and honors your priorities? In this two-day interactive workshop, based on the “Career and Life Vision” workshop taught at the Stanford Graduate School of Business, you will participate in individual and small group exercises that will help you articulate your values, strengths, and priorities—who you are and what matters to you. We will spend time envisioning your desired future and legacy and will explore the limiting beliefs that impede you from realizing that vision. We will then design a project you can implement immediately that will move you toward more fulfillment. You can expect to leave this workshop with insights and action plans that reflect your career and life vision, a connection to others on a similar path, and a renewed conviction to building a career of meaning and impact.
Agnes Le, Career Strategist; Leadership Coach

Agnes Le specializes in career development and transitions. She has worked with hundreds of leaders across numerous industries to explore, pivot, and fulfill their career life vision. She is the former director of Career Development and Advising in the Stanford Graduate School of Business Career Management Center. There she led the advising team that coached more than 800 students and alumni every year. Earlier, she led the talent management function at various European companies and worked in career management for the business schools at Cambridge and IESE. Le received an MBA from Stanford and an MSc in career management from University of London.
WSP 217 — Improvisationally Speaking Workshop
Quarter: Winter
Day(s): Saturday
Time: 10:00 am—4:00 pm
Date(s): Jan 31
Duration: 1 day
Drop Deadline: Jan 24
Unit(s): 0
Tuition: $150
Limit: 40
Status: Registration opens on 12/01/2014
Concerned about an upcoming question-and-answer session? Anxious about adding your thoughts in a meeting? Afraid of needing to present your hour-long business proposal in twenty minutes? Many of us are uneasy about speaking in public, especially in an impromptu, off-the-cuff manner. However, much of what happens in our personal and professional lives requires exactly this type of communication. By building on our natural speaking and improvisational abilities, we will become more comfortable presenting with authority and awareness. 

This hands-on workshop combines theory, basic principles, and methods of effective public speaking and improvisation in action. Through individual and collaborative exercises, you will learn how to speak extemporaneously with greater confidence and clarity, regardless of content or context. Lessons will directly apply to both professional and life skills. This workshop will emphasize development and delivery of formal presentations and less formal, impromptu speaking opportunities (e.g., job interviews, introductions, toasts, and question-and-answer sessions) through up-on-your- feet activities. We will explore such topics as gaining confidence and conveying credibility, engaging with your material and audience, and quickly putting ideas together. Everyone will participate in improvisational exercises.
Due to its short format, this workshop may not be taken for Credit or a Letter Grade.
Matt Abrahams, Lecturer, Stanford Graduate School of Business

Matt Abrahams is an educator and a coach who has published research articles on cognitive planning, persuasion, and interpersonal communication. He is the author of Speaking Up Without Freaking Out, a book written to help those who suffer from speaking anxiety, and he is a co-founder and principal at Bold Echo Communications Solutions. He received an MA in communication from UC Davis, and a secondary education teaching credential from San Francisco State. Prior to teaching, Abrahams held senior leadership positions in several software companies.
Adam Tobin, Senior Lecturer, Film and Media Studies Program, Stanford

Adam Tobin is a screenwriter and an actor. He created the sitcom About a Girl and the reality show Best Friend’s Date for Viacom’s TeenNick and has written for ABC, ESPN, Discovery Channel, and the National Basketball Association. Tobin was a story analyst for Jim Henson Pictures and has taught story and pitching seminars at Twentieth Century Fox/Blue Sky Studios, DreamWorks Animation, and Aardman Animations. He was a founding member of the Stanford Improvisors (SImps) and the Los Angeles performance group The But Franklies. He received an MFA in screenwriting from the USC School of Cinematic Arts.

WSP 103 — Fiction Writing: Building a World in Six Easy Steps
Quarter: Winter
Day(s): Saturdays
Time: 10:00 am—4:00 pm
Date(s): Jan 24—Jan 31
Duration: 2 days
Drop Deadline: Jan 17
Unit(s): 1
Tuition: $235
Limit: 25
Status: Registration opens on 12/01/2014
Every piece of fiction is its own self-contained world. But how are those worlds created? What are the critical aspects and details that go into the genesis of a new fictional world? In this workshop, students will be guided through a series of writing exercises, workshops, close readings, and discussions, with the goal of building their own unique fictional worlds. Looking at the work of expert world-builders—such as J.R.R. Tolkien, Junot Díaz, Italo Calvino, Hilary Mantel, and David Mitchell—we will explore how research, place, character, dialogue, and even plot work toward the creation of a believable and tangible fictional world. While “world-building” is a term often associated with fantasy and science fiction, this course will examine how these same processes function in all genres, including literary fiction, historical fiction, and detective fiction. Conducted over two Saturdays, the workshop will inspire beginning and experienced writers to consider their work from a new perspective, giving students a chance to hone their writing skills while building a fictional world from the ground up.
Michael David Lukas, Author

Michael David Lukas is the author of The Oracle of Stamboul. Translated into fourteen languages, it was a finalist for the California Book Award, the Northern California Independent Booksellers Association Book of the Year award, and the Harold U. Ribalow Prize. A 2010 National Endowment for the Arts fellow, his writing has appeared in The New York Times, The Wall Street Journal, Slate, and the Georgia Review. He has taught and mentored creative writing students at the University of the Pacific, Stony Brook University, California Institute of Integral Studies, and 826 Valencia.

WSP 187 — Talking About Dialogue: Making Speech an Event in Your Novel and Stories
Quarter: Winter
Day(s): Saturdays
Time: 10:00 am—4:00 pm
Date(s): Feb 28—Mar 7
Duration: 2 days
Drop Deadline: Feb 21
Unit(s): 1
Tuition: $245
Limit: 21
Status: Registration opens on 12/01/2014
What do people do in speech? They provoke each other, hurt each other, seduce each other, influence each other, betray each other, and reconcile with each other. In writing, therefore, dialogue doesn’t just explain the action, it is the action. In this course, we will get your characters to cut the chit-chat and start saying what they mean—or, as the case may often be, saying what they don’t mean. We will study the use of tension in the dialogue of Richard Ford, the role of fierceness and tenderness in the dialogue of Grace Paley, the aggression that propels conversation in the work of Elizabeth Tallent, and the sound of silence in the work of Edward P. Jones. Through a series of in-class exercises, we will access the desires and fears, the connections and disconnections, that power every exchange our characters have with each other. Writing begins with us and is often about us, but dialogue leads us away from ourselves. In this course—using characters you already have and generating entirely new characters—you will meet your characters by letting them speak. Your characters will, in turn, deliver your real conflict, your real story. You should expect to leave the workshop with skills that will make your dialogue more engaging, your characters more compelling, and your fiction more moving.
Harriet Clark, Former Stegner Fellow; Jones Lecturer in Creative Writing, Stanford

Harriet Clark has been a Truman Capote Fellow, a MacDowell Fellow, and an NEA Writer-in-the-Schools Fellow. She received an MFA from the University of Iowa Writers’ Workshop, where she was a Teaching- Writing Fellow. She is at work on a novel.

WSP 102 — The Entrepreneurial Writer: How to Self-Publish a Book Using Today's New Media Tools
Quarter: Winter
Day(s): Saturday
Time: 10:00 am—4:00 pm
Date(s): Jan 24
Duration: 1 day
Drop Deadline: Jan 17
Unit(s): 0
Tuition: $180
Limit: 21
Status: Registration opens on 12/01/2014
If you are a writer with a manuscript ready to publish, you probably already know that the publishing industry is going through massive changes. Traditional publishing models are weakening. And new models are being invented by entrepreneurial writers who are changing the rules of the game. 

In this one-day workshop, we’ll walk through the process of self-publishing step by step, discussing the various publishing options available to writers— including e-books, print-on-demand, and ultra-short-run print options. We will discuss the skills you need to produce a professional quality book; the kinds of editors available, and how to find the ones you need; common mistakes in designing a book; elements of a powerful cover; pros and cons of Amazon’s CreateSpace and Kindle, Ingram Spark, BookBaby, and other vendors; costs associated with self-publishing; revenue you can expect from the publication of your book; ISBN numbers, rights, permissions, and other technical issues; difficulties in distributing to bookstores; ideas for getting reviews and testimonials; and social media strategies for promoting your book. By the end of the workshop, you will have a clear roadmap for preparing your manuscript files, publishing your book in hardcover, softcover, and e-book formats, and marketing your newly published book.
Due to its short format, this workshop may not be taken for Credit or a Letter Grade.
Holly Brady, Former Director, Stanford Publishing Courses

Holly Brady has spent more than a decade delivering courses on the future of publishing for working professionals from top publishing companies—including Random House, Time Inc., Simon & Schuster, and HarperCollins. She also launched the Stanford Writers Workshop. Prior to coming to Stanford, she held senior editorial positions in both magazine and book publishing. She currently works with entrepreneurial writers as a developmental editor and a publishing strategist.
WSP 103 — Fiction Writing: Building a World in Six Easy Steps
Quarter: Winter
Day(s): Saturdays
Time: 10:00 am—4:00 pm
Date(s): Jan 24—Jan 31
Duration: 2 days
Drop Deadline: Jan 17
Unit(s): 1
Tuition: $235
Limit: 25
Status: Registration opens on 12/01/2014
Every piece of fiction is its own self-contained world. But how are those worlds created? What are the critical aspects and details that go into the genesis of a new fictional world? In this workshop, students will be guided through a series of writing exercises, workshops, close readings, and discussions, with the goal of building their own unique fictional worlds. Looking at the work of expert world-builders—such as J.R.R. Tolkien, Junot Díaz, Italo Calvino, Hilary Mantel, and David Mitchell—we will explore how research, place, character, dialogue, and even plot work toward the creation of a believable and tangible fictional world. While “world-building” is a term often associated with fantasy and science fiction, this course will examine how these same processes function in all genres, including literary fiction, historical fiction, and detective fiction. Conducted over two Saturdays, the workshop will inspire beginning and experienced writers to consider their work from a new perspective, giving students a chance to hone their writing skills while building a fictional world from the ground up.
Michael David Lukas, Author

Michael David Lukas is the author of The Oracle of Stamboul. Translated into fourteen languages, it was a finalist for the California Book Award, the Northern California Independent Booksellers Association Book of the Year award, and the Harold U. Ribalow Prize. A 2010 National Endowment for the Arts fellow, his writing has appeared in The New York Times, The Wall Street Journal, Slate, and the Georgia Review. He has taught and mentored creative writing students at the University of the Pacific, Stony Brook University, California Institute of Integral Studies, and 826 Valencia.

WSP 29 — The Science of Willpower and Change: An On-Campus Workshop
Quarter: Winter
Day(s): Saturday
Time: 10:00 am – 4:00 pm
Date(s): Jan 17
Duration: 1 day
Drop Deadline: Jan 10
Unit(s): 0
Tuition: $150
Limit: 50
Status: Registration opens on 12/01/2014
Additional Info: This workshop will be recorded, and enrolled students will be asked to sign a video release waiver. If you do not wish be recorded, contact continuingstudies@stanford.edu and we will work out alternative seating for you.
According to the American Psychological Association, Americans list “not enough willpower” as the number-one thing keeping them from their goals. What if willpower is not some unattainable virtue, but a natural instinct you can train? What if willpower is a strength you can cultivate, and even a “contagious” state you can catch and share with others? 

This one-day workshop will explore what willpower is, why you already have it, and how to develop it. You will learn practical strategies for tapping into the body’s willpower reserves, training the brain for greater focus and self-control, transforming old habits, and overcoming the most common willpower challenges. You will also discover the biggest myths about willpower, and learn the latest insights about self-control and change from the fields of psychology, neuroscience, and behavioral economics. Whatever your biggest goal, this workshop will help you get started, tap in to your motivation, and embrace the process of change. 

If you have previously taken the eight-week “Science of Willpower” course (PSY 205), this updated workshop will help you reconnect to the most important ideas and recommit to strategies that support your goals.
This workshop will meet on campus. A longer, modified version of this workshop, based on the same material, is available online; please see PSY 205 W. Due to its short format, this workshop may not be taken for a Letter Grade.
Kelly McGonigal, Senior Teacher, Center for Compassion and Altruism Research and Education, Stanford

Kelly McGonigal teaches for a wide range of programs at Stanford, including the School of Medicine and the Graduate School of Business. She has received the Walter J. Gores Award for Excellence in Teaching. She is the author of The Willpower Instinct: How Self- Control Works, Why It Matters, and What You Can Do to Get More of It. McGonigal received a PhD in psychology from Stanford.

WSP 06 — Excel Tips, Tricks, and Techniques
Quarter: Winter
Day(s): Saturday
Time: 10:00 am—4:00 pm
Date(s): Feb 21
Duration: 1 day
Drop Deadline: Feb 14
Unit(s): 0
Tuition: $180
Limit: 20
Status: Registration opens on 12/01/2014
Microsoft Excel has become the tool of choice for analyzing and reporting data, yet many of its users are self-taught and have never received any formal Excel training. This interactive, hands-on workshop will teach you sophisticated and time-saving techniques for accomplishing your Excel tasks more productively. Throughout the day, you will learn how to navigate and select data more efficiently, color code your data if cells meet a certain criterion (conditional formatting), and ensure the integrity of your data upon entering information into your database (data validation). We will also create a decision-making function to help analyze your data (“IF” statements), ask Excel to look up information and return an answer based on your criteria (VLOOKUP), and summarize a large database with just a few clicks of the mouse (pivot tables). By the end of the workshop, you will have learned many tips, tricks, and techniques to improve your productivity and accuracy.
Prerequisite: Students must be familiar with computer basics, and they are required to bring a laptop computer to class.

Due to its short format, this workshop may not be taken for Credit or a Letter Grade.
Maria Pribyl, Founder and President, Snippet Training

Maria Pribyl is a consultant with more than fifteen years of experience providing technology training for many high-profile companies and universities in the Bay Area, including Stanford, Santa Clara University, San Jose State University, Adobe, Blue Coat, Cisco, NVidia, Samsung, SanDisk, Symantec, Toyota, Yahoo!, and more. Her instruction philosophy centers on helping clients discover and use tools and skills to accomplish their goals more effectively and efficiently.
WSP 10 — Understanding Legal Issues Around Websites, Apps, and Social Media
Quarter: Winter
Day(s): Saturday
Time: 10:00 am—4:00 pm
Date(s): Feb 28
Duration: 1 day
Drop Deadline: Feb 21
Unit(s): 0
Tuition: $150
Status: Registration opens on 12/01/2014
While Silicon Valley is a fertile breeding ground for innovation and new uses for technology, many who work in this field are unaware of the key legal concepts that govern it. Understanding these concepts will equip students with knowledge of some key practical legal tactics they can implement to protect their projects. 

In this practical workshop, we will discuss the following questions: What disclaimers, terms and conditions, and privacy policies should be included on websites, apps, and social media? What copyright and trademark issues relating to technology should be considered? How does the law impact software and systems security? What gray areas exist in today’s technical world? And what are some of the key legal issues pertaining to new technologies? Examples from intellectual property and licensing agreements will be covered as well as past mistakes of small and large businesses and startups. Proper legal jargon will be discussed, but no previous knowledge of the law is required.
No legal advice will be provided in this workshop. The instructor is not your attorney. Please seek professional external legal advice regarding any matter before acting. All information and communications of any kind, within or related to the class, are deemed non-confidential. You are within your rights to not respond to or communicate anything that will violate confidentiality. 

Due to its short format, this workshop may not be taken for Credit or a Letter Grade.
Rajeev Sachdev, Attorney

Rajeev Sachdev is a lawyer in California and a solicitor in England and Wales. He received several degrees, including an Honors Law Degree from the University of London, an MBA in marketing from the University of Leicester, and a Master of Laws from the Thomas Jefferson School of Law. He has taught more than thirty business and legal courses at various universities and community colleges.

